Responses to peers
Hi Diana,
I have read your discussion and found it fascinating that you were able to classify the different firms into their market structures. It is true that the monopoly market lack competitors and therefore they dictate the prices of goods and services. Also, I agree that the monopolistic competitors have to incur the extra cost of advertising due to the high competition in the market so that their products can stand out and attract customers.  I also conquer with you that the Oligopoly firms are limited in number and offer large scale services that cover a wide area. 
Hi Marie,
Having read your discussion I have gained an understanding of the different market structures that you have discussed. I have liked your discussion as it is engaging and direct to the point.  I agree with you on some grounds. First, you have stated that in a monopolistic competition several small firms are competing against each other where each wants to gain more customers, competition is high, and therefore each firm has to be innovative to win customers. You have also discussed the Oligopoly which has limited competition due to a small number of firms providing the service or product. 
Discussion
 In my local area I can classify Red Hat Linus company as monopoly this is because it meets all the requirement of the monopoly firm. For example, it does not have competitors, and it is the sole company that is offering a Microsoft operating system product. The software that is being provided by the company is unique and therefore cannot be easily imitated by the competitors. Also, some restrictions have been played on the entry of competitors into the market as well as exist of the market.  The unavailability of production information to other producer makes the company qualify as a monopoly firm.
A clothing store mall that sells differentiated types of clothes which falls into women speciality clothes, women ready to ewer to clothes and clothes for both men and women is an example of a monopolistic firm in my area because the product has a large number of buyers and sellers.  The players in the industry are also free to enter and exit the market at any time. Through branding, the products of the company can be easily differentiated from other similar products. Also, the customers do not have a perfect knowledge of the product because the products closely resemble one another in the market. 
An example of an oligopoly firm in my area is commercial aircraft. The company falls under the oligopoly market because it has significant barriers to entry into the market. Also, few operating firms offer the same services.  The services provided by the industry ate identical those of similar firms. 
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